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WHAT THE TECH?
Cicero/AMO / August 2020

Hello! Welcome to the third edition of WHAT THE TECH?

If this is first time you’re seeing this then to bring you up to speed, WHAT THE TECH? is Cicero/AMO’s 
regular newsletter focused on all things tech and FinTech.

Below, we take a look at what the Government has in store for the tech sector as it looks to return to a 
‘new normal’ post-COVID, explore changing attitudes towards Big Tech, and delve into the worsening 
relationship between the UK and China as the latter asserts its tech supremacy. We also look at how to 
leverage new forms of business communication and the winners and losers of lockdown.

As ever, we hope you enjoy our thoughts and insights. If you wish to discuss anything you’ve read here 
further or want to see how to Cicero/AMO’s tech team might be able to support your business, please 
get in touch.

Luke Seaman - Director of Technology
luke.seaman@cicero-group.com
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IN THE NEWS:
HAS BIG TECH REALLY BEEN BROUGHT IN FROM THE COLD?
By Luke Seaman, Director of Technology

In our last edition we mused that the COVID-19 pandemic 
had, in a public policy and regulatory scrutiny sense, 
helped bring Big Tech in from the cold. Certainly, at the time 
of writing last quarter’s edition, this very much appeared 
to be the case. Between them, the Big Techs – Alphabet, 
Facebook, Amazon and Apple, committed a range of 
measures to support both Government and citizens in the 
fight against COVID-19. From Facebook’s small business 
grants programme, to Google’s advertising support 
for the WHO and Amazon’s indispensable distribution 
networks, the Big Techs quickly showed themselves to 
be on ‘our side’ in the wake of COVID-19. The pandemic 
also helped to divert the attention of some of Big Tech’s 
critics, those policymakers sat in the EU Commission, the 
UK Parliament and the US Congress, to more pressing 
issues. However, the ‘moment in the sun’ for these 
leviathans appears short lived.

As policymakers begin to get a handle on their response to COVID-19 and, in this seeming moment of 
(relative) calm before the much feared ‘second wave’ of the virus is expected to hit, the policy spotlight 
has been thrown squarely back on the Big Techs. Nowhere is this more evident than in the US, where a 
gruelling set of Congressional hearings late last month with the CEOs of Amazon, Facebook, Google and 
Apple, showed that issues surrounding anti-trust, privacy and how to properly regulate the sector have not 
gone away. It’s a similar story in Europe where last month Brussels’ digital-policy czar Margrethe Vestager 
outlined for the first time how the EU plans to rein in the power of Big Tech through a package of news 
rules and regulations. In the UK, the tech focus has been more squarely on Huawei and suspected national 
security concerns posed by the Chinese telecoms giant (more on that in Euan Ryan’s article below). 
However, that did not stop HM Treasury from reportedly looking at the merits of a so-called ‘Amazon Tax’ 
of 2% on top of online sales in order to level the playing field between ecommerce and the long-suffering 
high street.

Even if policymakers are beginning to encircle the Big Techs once again then the markets hardly seemed 
to have noticed (or cared). Bumper quarterly earnings for the big four - Alphabet, Facebook, Apple and 
Amazon, the latter doubling its quarterly profits, put their combined market value now at just over $5 
Trillion. The colossal earning power of these companies combined with the integral part they each play in 
just about every aspect of modern life will make it increasingly hard for the Big Techs to defend themselves 
against accusations they are “too big” and must be broken up. There is almost certainly more to come 
in this regard and one suspects we are only just at the beginning of what will be a long and bruising 
process by policymakers to get Big Tech under control. One thing to watch out for is where Microsoft 
fits in to all this. The computing giant was a notable absentee (NFI’ed rather than a no-show) from July’s 
Congressional hearings. However, with Microsoft having long been on the receiving end of accusations of 
antitrust and anticompetitive behaviour, it’s surely only a matter of time before they are brought back into 
the fray. What’s more, if reports that Microsoft is to acquire a sizable stake in Bytebance’s much-loved Tik-
Tok platform, then we could see Microsoft back up in front of Congress in a throwback to similar dealings 
the company had with policymakers in 1998.
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Government machinery is beginning to shift away from the 
immediate crisis response to long term strategic thinking, 
kind of.

Yes, there’s still a healthy dose of short-termism emanating 
through Government decisions; and yes, hopes for a new 
social and economic construct have largely been dashed 
as the nation faces calls to get back in the god-dam-office, 
buy a god-dam Pret sandwich, drink some god-dam beer, 
and continue to prop up the god-dam housing market or 
so help me...

But with the recently announced Comprehensive 
Spending Review leading up to a confirmed Autumn 
Budget, the announcement of a new Digital Strategy, the 
launch of the long-awaited FinTech Review (more on that 
below), and multiple signals towards wholesale reform of 
the civil service and public service provision, it is clear 
policy makers are reconfiguring towards a period of long-
term reform.

The Treasury: Though admittedly poor phrasing, No.11 has had a good crisis. With Chancellor Rishi 
Sunak’s assured performance and a “whatever it takes” spending splurge, the economic response to 
COVID-19 has been comprehensive. But the next phase is going to be tricky; the economy needs to be 
weaned off life support but the deficit has sky-rocketed, and the public finances are in dire straits. It is in 
this context that the Treasury is currently running a number of consultations, the most important of which 
is the Comprehensive Spending Review. A complex balancing act must be struck between investment 
and day-to-day cuts, and rebuilding public finances while spurring economic activity. It is as yet unclear 
what will be prioritised but as mentioned above, a reported online sales tax is being considered to take 
advantage of a post-lockdown boom. One likely ‘winner’ is infrastructure, and we might even see a new 
infrastructure bank announced.

The Digital Strategy: Firstly, let’s manage down expectations. We’ve seen digital strategies before; 2017 
in fact. Then, the Government committed to being the “best place to start and grow a digital business”; 
to building “first class digital infrastructure”; and creating the “high-skilled, high-paid jobs of the future”. 
2020 likewise promises the provision of “world class infrastructure” and developing a “highly-skilled digital 
work force”, but with a core focus on economic growth in the wake of COVID-19.

Perhaps more importantly and more immediately tangible, the Government is shortly due to publish its 
significantly delayed response to its 2019 digital identity consultation, and its long-awaited National Data 
Strategy.

The Cummings Reforms: Which segues into our next topic nicely; Dominic Cummings, who is famously 
obsessed with the ownership, utilization and targeting of data. Both Cummings and Cabinet Office 
Minister Michael Gove have the civil service in their crosshairs, and have set out bold statements on the 
need for reform, including the greater adoption of data analysis by officials across Whitehall. The Cabinet 
Office also recently took over responsibility of the Government’s use of data from Department for Digital, 
Culture, Media & Sport (DCMS), which retains responsibility for data policy across the economy as a 
whole. What isn’t clear is what the Government actually intends to do with said data. At this stage, your 
guess is as good as mine.

KEY POLITICAL THEMES:
THE GOVERNMENT’S TECH PRIORITIES
By Euan Ryan, Technology Specialist

BACK TO CONTENTS PAGE
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Anything else to look out for?: Yes, online harms legislation, but you may be waiting a while. Though 
the Government said it wanted to introduce the legislation “as soon as possible”, Digital Minister 
Caroline Dinenage refused to commit to bringing it forward before the end of 2021. In the meantime, see 
recommendations for the introduction of audit principles to online harms regulations from the Tony Blair 
Institute here.

Reasons to not be so cheerful: This Government suffers from an intention-implementation gap. When 
discussing civil service reforms, it espouses ambitions to diffuse decision-making powers across the UK 
while simultaneously hoarding power within No.10. Thus far, the same can be said for its tech focus and 
‘forward-looking’ vision. From abandoning its proprietary ‘world-beating’ contact tracing app, to asking 
people to write down their name and phone number at bars across the country, when push comes to 
shove, this Government falls back on a lowest-common-denominator, ease-over-efficacy approach. All 
we can do is continue to push, corral and cajole the Government into taking a risk and grasping the 
opportunities of technology. Despite being well passed the immediate crisis response, there has been 
scant evidence of this to date.

Next article overleaf: Key Political Themes: FinTech in the spotlight
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KEY POLITICAL THEMES:
FINTECH IN THE SPOTLIGHT
By Luke Seaman, Director of Technology

The UK’s FinTech sector is going to get a look under the 
bonnet following the launch of an industry review late 
last month. For followers of FinTech policy, this is one 
of the most exciting things to happen to the sector in a 
while. Originally announced by the Chancellor at the last 
Budget in March 2020, the independent review, which is 
being undertaken at an arms-length from Government, is 
intended to provide a warts and all account of the state of 
UK FinTech as well as an assessment of what is needed to 
ensure the sector can continue to build on its early years 
of success.

The review will be spearheaded by Ron Kalifa OBE, the 
FinTech grandee and former CEO of the payments giant, 
Worldpay. The review’s five workstreams span many 
of the areas you would expect from a strategic review, 
including a close up look at the skills, investment and 
policy that is needed for FinTech to continue to thrive in 
the UK. The review is certainly a boon for the sector, with it 
promising to take a deep look at many of the areas sector 
advocates, such as Innovate Finance, have been lobbying 
for. However, one should not overlook the nuance lurking 
within the review’s terms of reference.

Upon launching the review, HM Treasury stated that – “the COVID-19 crisis has shown there is further work 
to be done to increase mainstream adoption of technology solutions, and to enhance the resilience of UK 
FinTech”. This wording, which clearly would not have featured had the review launched pre COVID-19, 
suggests Treasury mandarins weren’t overly convinced with the performance of the FinTech sector during 
the crisis. This sentiment is perhaps unfairly driven by unrealistic expectations by Government as to how 
quickly and how much FinTech lenders could provide to business through support schemes, such as the 
Coronavirus Business Interruption Loan Scheme (CBILS), launched in the wake of COVID-19. Or it may 
be that recent scandals, such as Wirecard, along with the threat of more skeletons in the cupboard, is 
starting to weigh heavy on the mind of officials.

Either way, the FinTech sector needs to be alive to the fact, if it isn’t already, that the honeymoon period 
and the George Osborne days of “FinTech for FinTech’s sake” are over. The sector is being reviewed 
through a new prism. While this new prism and indeed this review are absolutely a commitment from 
Government to further enhance and enshrine the great success of the UK sector, there is now an implicit 
quid-pro-quo that if the sector is to truly become ‘mainstream’ it must start being treated like other 
mainstream incumbents with all the expectation, regulation and requirements that comes with it.

Here at Cicero/AMO, we will be following the review closely and working with our wonderful FinTech 
clients to engage with Ron and his team as it develops. We are also fortunate to be joined by Ron as part 
of our webinar series on 16 September 2020. If you haven’t already – sign up here.

Next article overleaf: Key Political Themes: TikTok & Huawei, and what they 
tell us about UK-China relations
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KEY POLITICAL THEMES:
TIKTOK & HUAWEI, AND WHAT THEY TELL US ABOUT UK-CHINA RELATIONS
By Euan Ryan, Technology Specialist

What does infamous former-Conservative leader and 
hardline Brexiteer Iain Duncan-Smith have in common with 
Jason Derulo?

You guessed it; TikTok, albeit for different reasons. The 
latter reportedly gets paid $75,000 for each ten second 
video he uploads; the former, just over £75,000 a year to 
bemoan the app’s threat to UK national security. And there 
is admittedly something quite jarring about seeing Iain 
Duncan-Smith and the Gen-Z-app-of-the-moment in the 
same sentence.

This is admittedly a facetious view of an incredibly serious 
situation, and a theme that is set to dominate UK politics 
for the foreseeable - China.

To recap, last month the UK Government reversed its decision to allow Huawei to supply non-core elements 
to its 5G network, and ordered that all 5G equipment be removed from the network by 2027. This followed 
the application of US sanctions, and significant pressure from a hardline group of ‘China Hawks’ in the 
China Research Group led by Foreign Affairs Committee Chair Tom Tugendhat, who bemoaned the U-turn 
for not going far enough. The move also followed intense pressure from the US Government – which the 
UK had previously withstood, and the announcement of renewed sanctions that curb the company’s 
access to US semiconductors – which analysts argued increased the security risk of Huawei by forcing 
the use of untrusted technologies.

Such scrutiny of Chinese intent inevitably led to concern over other Chinese behemoths prevalent among 
society, including TikTok, which politicians fear is harvesting western data – which of course, all apps 
are. Combined, the lack of Huawei alternatives and the prevalence of TikTok among western nations 
demonstrate a significant ‘soft power’ victory for China at a time when its questionable overarching motives 
are coming under increasing scrutiny.

Five years is a long time in politics. You may remember the ‘golden era’ in China-UK relations, when 
Xi Jinping was pictured swigging from a pint of Greene King IPA alongside then Prime Minister David 
Cameron. So, what has changed? And why has the UK shifted so far from the economic realpolitik that 
defined the relationship previously?

Firstly, one must note that the contentious aspects of China’s domestic and foreign policy have been 
prevalent for a long time, particularly concerns around its intent on the global stage and its record of 
human rights abuses. From this perspective, the fundamentals haven’t changed. But the relationship 
has gradually worsened over the past year, particularly following the US’ growing public hostility (despite 
reportedly tacit support for some its most egregious abuses – see here). Coupled with blame over a failure 
to contain the original COVID-19 outbreak, and fears over its growing economic supremacy, the tone has 
shifted significantly.

One often overlooked aspect of the shift is a growing recognition among once-free-marketeer Conservatives 
of the method by which China has achieved such ludicrous growth over recent decades and the broader 
role of the state in the economy. The national security implications of Huawei are obviously important, 
but deep introspection is needed on how they could become so dominant in such a critical piece of 
technological development.

BACK TO CONTENTS PAGE
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Collaboration is one solution, and there is talk of a joint initiative between D10 nations – the UK, US, 
Australia, Canada, and New Zealand, plus India, South Korea and Japan - to develop and leverage rival 
technologies. But there is skepticism that such an international industrial solution can be found. And 
further issues will soon come to the fore regarding China’s soon-to-be tech dominance. It is currently third 
in the world for AI-preparedness behind the US and UK, but it is an explicit objective of the Government 
to achieve dominance by 2030. With China’s aforementioned attitude towards human rights, this rightly 
raises numerous concerns.

So what next for the UK? COVID-19 had already blurred the line between the private and public sector 
by the latter placing the economy on life support, but one can also expect grater state involvement more 
broadly as the UK looks to regain competitive advantage. The market has many advantages and liberal 
values cannot be made a second-order priority, but if we are to avoid repeating such industrial mishaps 
and catch up on the global stage, BEIS needs to live up to its name and give our industry some strategy.

Until then, we can distract ourselves with whatever latest trend TikTok has to offer. Thanks, Derulo.

Next article overleaf: COVID-19: Digital Transformation: How to build from the 
new foundations of business communication

BACK TO CONTENTS PAGE
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COVID-19:
DIGITAL TRANSFORMATION: HOW TO BUILD FROM THE NEW 
FOUNDATIONS OF BUSINESS COMMUNICATION
By Kris Makuch, Director of Digital

The past five months have forced businesses across all 
industries to modify their communications infrastructure. 
The necessary transition to reach clients through online 
media and interact with customers through digital platforms 
has resulted in a radical increase in digital technology 
usage. Any organisations that were previously slow to 
adopt new technologies have been forced to rethink their 
models overnight and implement new processes to keep 
businesses moving.

So what now?

Mindsets must continue to change. It is vital that, following 
the transition to agile working models, companies now 
switch to a more proactive mode building on the reactive 
mindset that we have all been forced to adopt.

We have all witnessed first-hand how digital tools and 
mechanisms have been a reliable ally when looking for new 
alternatives in a socially distanced environment. Webinars 
have offered virtual stages for public forums. Zoom has 
picked up where we once held face-to-face meetings. 

Microsoft Teams has seamlessly allowed us to continue on-the-fly chats and quick thoughts. These 
solutions fell seemingly naturally into place, each facilitating communications in a precise and simple way.

This is a demonstration of the remarkable achievement of modern technology when, only a mere ten years 
ago, the pandemic would have created altogether different challenges for companies. (I shudder at the 
thought of trying to record webinars with flimsy ‘eyeball’ webcams and a laggy internet, while hosting the 
session through Skype’s clunky and confusing predecessor, Lync.) But these tools have risen in popularity 
largely since there are few quality alternatives. They are quickly becoming a staple tool of modern business 
as we adapt new behaviours largely out of necessity rather than out of strategy.

As we move forward in a (hopefully) safer and less restricted environment we must take this mindset 
and move it from a reactive mode to a proactive one, re-aligning new technology with business strategy 
and objectives. The novelty of the new software is quickly fading, and we must ask what else can new 
technology do for our companies from the perspective of efficiency and attaining results.

Review. Identify. Implement.

New technology must now fulfil an obvious purpose aligned to business objectives. Where four months 
ago we were forced to work from home and the available technology dictated our behaviour, we must now 
start putting strategy first, using our new willingness to integrate digital technologies to implement new 
tools with the goal of maximising investment. Whether you are a start-up developing MVPs for Gen-Z or 
a trade body patiently supporting members as they upgrade their IT systems, you are somewhere on the 
spectrum of digital maturity and can engage with new digital systems that enable your business to grow 
and thrive in the changing economy.

Here are three clear steps to continue digital transformation in a remote working world:

BACK TO CONTENTS PAGE
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1. Review - Reassess your current infrastructure in-line with your business objectives.
Businesses have been forced to change so it’s imperative that resources are relevant for your needs. 
Review your comms and marketing models by going back to basics: What value do you add for clients and 
how has this changed? Are initiatives operating with this objective in mind? Understanding the answers to 
these questions offers a benchmark from which you can measure processes and look for opportunities.

2. Identify - Invest time researching the appropriate technology.
Address the areas that could be improved then research new technology that can help. Digital technology 
is created to make things simpler and more efficient through data and automation and new software 
is developed constantly so there is inevitably a treasure trove of new tools perfect for your company. 
The difficulty is reviewing all potential possibilities. This may seem long and arduous but can provide 
bountiful returns when the perfect solution is found. Good starting points are online lists such as this 
Workable one and this one from Chron.

3. Implement - Trial the technology and stay focused on the objectives.
Once a potential match has been made, spend the time testing and trialing the technology. Whether 
it’s a new marketing system, an analytics tool or a sales automation system, they will all have unique 
characteristics that require training and perseverance. Stay focused on the initial strategy and objective 
and the rewards will inevitably speak for themselves when the technology is integrated into your processes.

Ultimately digital technology will continue to disrupt and redefine our behaviour for the foreseeable future. 
The key now is to stay agile and ensure that digital transformation in your organisation is focused on 
objectives and strategy to ensure success. For further consultancy on digital communications and how 
Cicero can use digital technology to raise your business profile. Get in touch!

Next article overleaf: COVID-19: Tech use through lockdown: Winners & losers
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COVID-19:
TECH USE THROUGH LOCKDOWN: WINNERS & LOSERS
By James Donald, Head of Digital

Lockdown changed people’s online behaviour suddenly. 
Stuck at home, people became reliant on social media 
and video calling to stay in touch with friends, families 
and colleagues.

In June, Ofcom published its annual Online Nation report 
examining what people are doing online and how online 
platforms are performing. It tells how exactly online 
behaviour has changed and which online platforms have 
been the winners from lockdown. In April, people were 
spending an average of 37 minutes more online per day 
than they were in January. So, who has benefited the most? 
And what challenges do they now face going forward?

Zoom: The obvious big winner from lockdown has been 
Zoom. Previously an online video conferencing service 
known to a modest amount of office workers, it has quickly 
become the go to platform for video calls as its growth 
has been fast-tracked by lockdown. Looking at the user 
numbers reveals just how rapid this has been, with Zoom 
hitting 13 million users in April having had only 659,000 in 
January.

Of course, this increase in attention has not been without its problems. Zoom Bombing quickly became 
a thing, with people joining public Zoom meetings to disrupt them, and there were soon privacy and 
security concerns. 

Zoom has taken steps to try and reassure people, and for now at least is still enjoying the benefits of 
its increased prominence with first quarter revenue up 169% year on year. Will Zoom keep its newfound 
place as the go to video call service for years to come? Time will tell, but they might look to Skype as an 
example of a company whose name not long ago was shorthand for video calling but is now in decline 
with even its owner Microsoft preferring to focus on Teams.

TikTok: TikTok, the short video sharing social media platform, was growing before lockdown. In November, 
it entered the top ten most social media sites with highest reach in the UK for the first time. Then, driven 
by lockdown, its number of UK users more than doubled from 5.4 million users in January to 12.9 million 
in April. Its 15 second videos proved the perfect lockdown entertainment for many (at the time of writing 
#catsoftiktok has 16.6 billion views), and an opportunity to be creative while stuck at home.

Having recently introduced an ad platform for the first time TikTok is now facing the challenge all social 
media platforms face at some point; monetising their user base. But it could face bigger challenges than 
that. Thanks to the platform’s Chinese ownership security concerns mean it has already been banned 
in India as part of wider block of 59 Chinese apps, is facing calls to be banned here by Conservative 
MPs, and the Trump 2020 campaign is running Facebook ads in the US urging people to sign a petition 
to ban TikTok.

Might users soon have to go elsewhere to seek their 15 seconds of viral fame? As Facebook has shown 
with Instagram in the past social media platforms are not shy about copying one another, and Instagram’s 
response is a new short videos feature called Reels which has already launched in India and is set for 
a US launch in August.
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See my colleague, Euan Ryan’s piece on China-UK relations here.

Houseparty: In terms of proportional growth, previously little know video calling service Houseparty has 
been one of the biggest winners of lockdown. Acquired by Epic Games (maker of Fortnite) in June 2019, 
Houseparty’s relatively small user base was previously largely made up of Fortnite players than to Epic 
Games cross-platform Houseparty integration with the game. By April however it had reached 22 times 
as many users as it had in January, and was reporting 50 million new worldwide users in March alone. 
A unique feature of Houseparty is the ability to see who is talking to who and join conversations uninvited 
(unless a room has been set to private), meaning unlike Zoom you can start a spontaneous group chat 
without having to send people an invite. 

Houseparty faced accusations the app was “hacking” people’s Spotify accounts, but Epic Gamers put this 
down to a smear campaign and cybersecurity experts dismissed the idea of an app breaking into other 
app’s account. Given the purely social nature of the app, Houseparty’s biggest challenge is likely to be 
maintaining user activity as public spaces reopen and people are able to meet their friends again.

All statistics from Ofcom’s Online Nation 2020 report unless stated otherwise. Read the full report here.
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ICYMI & WEBINARS:

Webinar with techUK CEO Julian David: 

On Thursday 6 August, Cicero/AMO hosted an hour-long 
webinar with Julian David, CEO of techUK, and chaired by 
Technology Specialist Euan Ryan. The session covered a 
huge range of issues, including tech’s role in the economic 
recovery, its impact on global politics, trade, regulation, 
data, infrastructure, skills, digital identity and much more.

If you would like to watch a recording of the session, please do get in touch.

Big tech takes strides into retail banking: Eight US banks are set to launch co-branded mobile bank 
accounts with Google in 2021, with the goal of merging Google’s UX expertise and the banks’ reputable 
and secure financial ecosystem. See here.

COVID-19 hits UK start-ups: A report from the ScaleUp Institute and Innovate Finance found that UK 
start-ups face a cash shortage of up to £15 billion in 2020, with companies outside of London facing 
particular difficulties. See here.

EU flexes powers over American tech: Google’s intended purchase of Fitbit for £1.6 billion is under review 
by the European Commission, amid fears over how the company will utilize its health data. See here.

Upcoming webinar: Social media 2020 key trends and 
platform changes

Join the next Cicero/AMO digital trends webinar, reviewing 
this year’s key changes across major social media platforms 
and their impact on corporates.

James Donald, Head of Digital, will review the biggest 
changes, bold features and new additions across influential 
social media platforms during 2020, the impact of these 
changes and the COVID-19 outbreak on online user 
behaviour, and which platforms are winning the battle for 
user screen time and engagement, before taking questions 
from attendees. The session takes place from 09:30 – 10:15 
on Tuesday 18 August.

If you’d like to attend, please register in advance here.

BACK TO CONTENTS PAGE

Upcoming webinar with Ron Kalifa, Lead, Independent 
FinTech Strategic Review: 

Cicero/AMO is delighted to welcome Ron Kalifa, Lead of 
the Treasury commissioned Independent Strategic Review 
of FinTech, tasked with making recommendations across 
three core objectives: enabling growth, facilitating the 
widespread adoption of FinTech solutions, and advancing 
the UK’s international reputation. See further information on 
the Review in Director of Technology, Luke Seaman’s piece 
above. This session will take place from 10:00 – 11:00 on 
Wednesday 16 September.

If you’d like to attend, please register in advance here.

mailto:register%40cicero-group.com?subject=Recording%20-%20Webinar%20with%20techUK
https://www.finextra.com/newsarticle/36330/google-to-offer-co-branded-accounts-with-eight-us-banks?
https://www.ft.com/content/dcdc4953-9234-4a58-900d-5d0a7a7a585e
https://www.bbc.co.uk/news/technology-53647570
https://register.gotowebinar.com/register/8997427204129451533
https://register.gotowebinar.com/register/4693888115437856269
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GET IN TOUCH...
To discuss any of the issues raised in this newsletter or to find out how Cicero/AMO can help support your 
organisation, please contact a member of the team below:

Kris Makuch
Director of Digital
+44 (0)20 7297 5979
kris.makuch@cicero-group.com

Luke Seaman
Director of Technology
+44 (0)20 7297 5950
luke.seaman@cicero-group.com

James Donald
Head of Digital
+44 (0)20 3427 3055
james.donald@cicero-group.com

Euan Ryan
Technology Specialist
+44 (0)20 7297 5954
euan.ryan@cicero-group.com
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